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Wc appreciate your request to learn more from Philip 
Morris about "Where we stand" on various smoking issues. 

Jn iacr; just by responding to our offer for this b(X)klei^fSffff=* . 

>4iblet^you have confirmed what people have told us time 
and again - that facts .matter. 

\a<> . 

I obacco companies such as Philip Morris have always had 
their critics. In recent years, however, attacks on smokers 
and tobacco companies have become so commonplace it's 
hard to imagine what it was like before the smoking bans, 
cigarette taxes and other unreasonable marketing and 
advertising restrictions that are so prevalent today were 
implemented. 

ITte result? Almost 50 million Americans who choose to 
smoke have seen their rights challenged as never Wore. 

At Philip Morris, we believe that issues related to smoking 
are important to everyone - smokers and non-smokers 
alike. 1 hat's why the positions we advocate on these issues 
are based on I act, some common sense thrown in for 
good measure. ard uoH*b 

We invite you to read the following information to learn - 
issue by issue, word by word - where we suind and the facts 
that stand behind our positions^"*"”' { 

'Hien make up your own mind. ^ 




jl* r ’ ,r 


SMOKING ISSUES 

A dialogue on personal choicesp^ 
tolerance and compromise 


For i•hcryit If^r»VTattcv\ ' 

m 'Hese. i3iu« ( i«e. muik. 
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Freedom to Choose 




Ajlost Americans support the right of individuals to 
choos^ yvon when thcydisagiLL with Lli^pecifi c ch oice s ■ 
other peeplo iriakc. The freedom to choose is fundamental 
to being an American. 

A minority of Americans, including some govern¬ 
ment officials,_dorit think adults should have-Fright to 
choose for themselves whether or not to smoke. At Philip|i 
Morris, we stand with the majority who believe in the free- L 
dom to choos e. ^ oJmsiGTT * 

We believe^£u%>5nFormed adults should be able to 
make their own decision about smokiqg just as responsibly 
as they would any other wealth of infor¬ 

mation available to consumer^. Individuals should learn the 
facts^ weigh the information and make up their minds for 
themselves - just as they do for every other decision they 
make about theirg|gonal lives and lifestyles. 

There is ererra role for government in the decision¬ 
making process. That is to provide responsible informa- 
tionj^te'aittfto tho mftn fother sources of information about 
smoking, eSWhich adults decide whether or not to smoke. 

That's the American way. And the majority of 
Americans don't want to change it. 



'■+!**■ ncjjH 
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PHILIP MORKiSL.^A, 


We want you to know 
where we stand. 


Our position, word by word. 

Minors 



No one should 
be allowed to sell 
cigarettes to minors. 

Minors should not 
smoke. Period. 

That is our position. 

That's why Philip Morris developed a 
comprehensive national program to prevent sales 
of cigarettes to minors. 

The program, called "It's The Law," reiterates to retailers 
and to their employees that it is illegal to sell cigarettes 


to minors. 

We all have a role to play in this effort: Educators. 
Lawmakers. Parents. Communities. And, of course, the 
tobacco industry. 

At Philip Morris, we will continue to work with our retail¬ 
ers on this important issue. 

(For more information about this subject, please turn -riti y p age.) 


ihe. 



MilllP M OR* IS U-S-iV. | 

We want you to know where we stand. i 

Ifgti Mattaf] P&fHp Morris has taken legal actio a more than 1.800 times in cases where our mbac- 
_I co brand logos were used illegally, often on products intended for use by minors. 


ommm 
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2041244481 


It's the Law! 


rv. 




We don't want minors 
to smoke. Period. 

d'C-tates bhoold 

There are many activities that societyTrars reserved for adults, 
and Philip Morris believes that smoking is one of them. We do not 
market our products to minors because we don't want minors to 
smoke. Period. 

But dorCt judge us by our words, judgfe us by our actions. 

Contrary to what you may hear fromj^ritics, our marketing, 
promotion and sampling efforts are designed to maintain the 
loyalty of adult smokers of our brands, as well as to encourage adult 
smoker s of competiti vg-bfapds to switch. 

"As farback^l96tee announced that we would not adver¬ 
tise cigarettes in youtnpTTDlications or even in college newspapers, 
even though most college students are 18 years of age or older. 

All models appearing in our advertising must be- and must 
look - at least 25 years of age. We insist on signed certificationpthat 
an individual is both 21 years of age or older and a smoker in order 
to be eligible to receive promotional materials from us. 

But we recognize that if we are to be true to our word, that 
we don’twant minors to- sm«ke_we must address the issue of access 
to the product by minor^ in make cure that a legal piuducL ij not sold ’ 
Illegally. So, we have strongly supported legislative initiatives in all 
50 states that establish minimum age requirements for the sale ofjcig- 


Because Philip Morris does not sell cigarettes to the public, 
we must rely upon those who do - retailers and vending machine 
operators - to obey local laws and restrict sales of tobacco products 
to minors. 

To further demonstrate our commitment to prevent cigarette 
sales to minors, we created the "It’s the Law" program ^ encourage ^ 
enforcement of-thr ^ inimum age requirements that we've worked 
so hard to put on "It's the Law" provides retailers, free of 

charge, the following tools they need tOienforce these law& ouooos s- 

•Information outlining each state's age and (li censing 
requirements, where applicable, for the sale of cigarettes, including 
penalties for sales to minors. 

•Educational materials instructing retail employees how to. 
verify purchase^ ges and enforce minimum age laws. 

•A selection of the familiar "It's the Law" decals for posting 
on windows, displays and cash registers. The use of these oigna -te to - •$ j 
the public that retailers and the tobacco industry are working 
together to e nsu r e that minors will not h e permi t ted repurch a s e cig 




■af on esr mmoo -fn>m 

Philip Morris believes that the decision to smoke can be made only 
by adults. We are doing everything we can to prevent minors from 
having access to. cigarett es, and we encourage all groups concerned 
with the issue of\outh and smoking to do their part. 
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rtiiiiP Mounts i.s.a. 


We want youtoknow 
where we stand. 


zwnzifoz 


Source: https://www.i 


Our position, word by word. 


Smokers 


Today, the nearly f —— 

50 million Americans --t (, 

who choose to smoke "? t 

find themselves under ZJx )5 'V/ ! j 

personal attack. £ > l<t 3 { 

At Philip Morris, we 

believe that smokers, like * 

everyone else in this country, WyiJ 

have the right to make a V 

personal choice. Lt.f 

But we also believe that J * jtsgfr-, 
there should be guidelines to * 

accommodate the rights of both smokers and nonsmokers. 

The rights of one group should not supersede the rights 
of the other. 

As it turns out, a majority of Americans share this view. 

According to a recent USA TODAY/CNN poll, nearly 7 out 
of every 10 respondents, both smokers and nonsmokers, believe 
that there should be separate, designated smoking areas instead 
of outright bans. 

That's why we support the creation of smoking and non¬ 
smoking areas—which take into account the rights and 
preferences of nonsmokers and smokers alike. 

(For more information about this subject, please turmhts page.) 


We want you to know where we stand. 

- ... I In the same poll mentioned above, nearly 9 of every 10 respondents 

Manw l said they are opposed to making smoking illegal in the United States. 


.ucsf.edu/docs/nsbh0005 
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Smokers' Rights 

Despite what anti smoking activists sav, the majori¬ 
ty olvAmericansdonot^^ 

——- ! <t)nly 12%~of Americans say that thegovernmenT 
should regulate smoking. To put that in perspective, 10% 
say the government should regulate sexual behavior, while 
69% say the government has tne right to regulate how fast 
a person drives. 

At Philip Morris, we're with the majority. Our posi¬ 
tion on smokers is: 

• Cigarette smoking should be a matter of adult 
choice, not Law; 

•All smokers should be courteous of the rights of 
all non-smokers; 

•Minors should be denied access to tobacco 
products. 

•Accommodation of smokers and non-smokers is 
the best policy. 

Smoking issues are of concern to all Americans, 
non-smokers and smokers alike, because they involve 
respect for the rights of both non-smokers and smokers. 
We believe that in a fre^olerant society both groups can 
be fairly and reasonably J accommodated. 





s.mmm 
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PHILIP UORttlSU.SJV. 


We want you to know 
where we stand. 


Our position, word by word. 

Courtesy 



There are those who would have you believe that courtesy is a 
thing of the past — that smokers and nonsmokers have to be forced, 
through rules and regulations, to behave politely. 

We say they're wrong. 

At Philip Morris, we believe that common courtesy and mutual 
respect are still the best ways for people to resolve their differences. 

By respecting each other's tights and preferences, both groups 
can easily work things out. 

Smokers can ask before they light up. 

And nonsmokers can recognize that smokers have a right to enjoy 
a cigarette — especially in separate, designated smoking areas. 

That's it. 

It shouldn't be a big problem. Not as long as we all recognize that, 
given a chance, people will prove that common courtesy still works. 


(For more information about this subject, please tum-thw-page.) 


t’HlUl'MOUlSlV&A. 


We want you to know where we stand. 


n In a recent USA TODAY/CNN potl among boiii smokers and nonsmokers, a majority 
J ol respondents said they would allow someone to smoke at their table in airestau- 
rariL — J 


ku ^i. 
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Common Courtesy: 
Still in Style. 


Common courtesy is still alive and well in this 
country- Phrases like "Please," "Excuse me" and "Would 
you mind..." are just as effective today as they ever were at 
helping adults resolve their differences. 

At Philip Morris we firmly believe^common cour¬ 
tesy is still the best way to resolve differences between 
smokers and non-smokers. By respecting one another’s 
rights and preferences, individuals can work these things 
out without the need for government-imposed rules and 
regulations. 

Think about it for a minute. Smokers no more 
want to bother anyone than most non-smokers want to 
deny smokers the pleasure of a cigarette. How many 
smokers address the issue of smoking with a "Do you 
mind if...?" And if a smoker isn’t aware his or her cigarette 
may be bothering someone, we'll bet the response to a 
polite "Would you mind..." will be an equally polite, "Not 
at all.” 

And when separate, designated smoking and non¬ 
smoking areas have been created, everyone is even mo re 
at ease, / ftmay surprise you to learn that smokers favor 
designated smoking areas even more strongly than do 

most non-smo kers. _____ 

-JTTittie courtesy goes a long way. 
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PHILIP MOM1SU.SJL 


We want youtoknow 
where we stand. 


Our position, word by word. 

Accommodation 



Accommodation is the reasonable way for smokers and non- 
smokers to work out their differences. 

That is our position at Philip Morris. And it turns out that 
most Americans share this view. 

In a recent USA TODAY/CNN poll among both smokers and 
nonsmokers, nearly 7 out of 10 respondents said they think that 
rather than banning smoking in public places, smokers should be 
allowed to smoke in separate, designated areas, 

Philip Morris has a program that helps owners of businesses, 
such as restaurants, bars and hotels, to accommodate the choices 
of both their smoking and nonsmoking customers by setting up 
designated smoking and nonsmoking areas. 

The program works because it respects the rights and wishes 
of both groups. So both get what they want 
That's accommodation. 

You could also call it a win-win situation. 

(For more information about this subject, please turn 
Jhi»page.) 

'Hva. 



nUUTMOMtU liJfcA. | 

We rant you to know where we stand. | 

| r „ . „ u .T~1 Businesses where smoking has been banned have reported in some cases, up 
I 1 *"** MP " f | «> a 30% loss in sales. Some restaurants have even been forced to dose down, 
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Accommodation: 

A win-win situation. 

At Philip Morris, we believe that the majority of Americans are 
inherently fair - that they're more than willing to accommodate the 
preferences of others whose views on smoking differ from their own. 

While we acknowledge that smoking may be annoying to 
some people, we, like an overwhelming majority of Americans, favor 
accommodation . 

A recent USA Today/CNN survey shows that more than six in 
ten Americans favor setting aside areas where people can smoke in 
' public places such as hotels and restuarants. It is important to note that / 
these statistics have not changed significantly over the past 10 years. In I 
fact, 78% of Americans favor designated smoking areas or unrestricted -" 
areas in hotels and motels, 67% for the workplace and 61% fojrestau- 2 ‘ 
rants. . 

Yet a small, but vocal, minority continues to advocate the view 
that the only way to accommodate non-smokers is to enact laws ban¬ 
ning smoking altogether. 

Accommodation. 

It’s more than an attitude. 

To prove that accommodation can work for everyone, Philip 
Morris Incorporated developed The Accommodation Program. It helps 
hotels, restaurants, bowling centers?other businesses ensure 
that the rights and wishes of non-smokers and smokers alike are 
respected. More than 12,000 businesses and 35 hospitality organiza¬ 
tions across the United States participate in and support the program. 

The Accommpdation Program provides welcome signs, 
employee trainin^nmterials, technical bulletins on ventilation, and a 
comprehensive "Source Book" with details on how to create separate 
areas to effectively accommodate both non-smokers and smokers. 

Accommodation satisfies the prefe rences and respects the 
rights of non-smokers, smokers and.th?business owners who could 
end up with substantial losses when bans are imposed. 


The high cost of smoking bans. 


The high cost of smoking bans is riot theoretical. Hundreds of 
business owners around the country havd already been adversely 
affected. 

A recently-imposed ban in Los Angeles is costing restaurant 
owners an average of $11,000 a month, causing layoffs in one out of six 
establishments. Drink and dessert sales, particularly, have declined 
dramatically. 

A restaurant chain in New Mexico thought a voluntary ban on 
smoking would increase business. Instead, the chain was forced to 
dose four restaurants and layoff 100 employees. When a more accom- 
' modating program replaced the ban, business rebounded almost 
immediately. 

When the city of Arlington, Texas^/mposed a smoking ban, 
restaurants within the city limits lost up to 20% in sales. Restaurants 
temporarily exempted from the ordinance and those just outside the 
city limits reported up to a 40% increase in sales. 

In San Luis Obispo, California, the imposition of a local ban 
cost one bowling center $175^p00 in annual sales. 

Smoking bans create even more pro blems in locatio ns that 
cater to foreign tourists, aad cqnid imp acLtfe^success of the coming 
Olympic Game?ih AUarim. Europeans and Asians consider smoking a 
perfectly acceptable social activity, and the news of smoking bans in 
the U.S. may cause our international guests to take their money to a 
more hospitable location. 

The nearly 50 million adult Americans who choose to smoke 
will account for over $69 billon in food service sales in 1994. They 
obviously would prefer not to spend their money in establishments that 
treat them like second-class dtizens. In fact, more than 25 percent of a 
typical business's customers are smokers; it’s simply good business 
sense to accommodate their needs in a way that does not offend non¬ 
smoking customers. ~f~ 

Look for the welcoming signage of die Accommodation 
Program when you go out. And encourage your favorite local busi¬ 
nesses to adopt ideas and practices that accommodate everyone. 
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We want you to know 
where we stand. 




Our position, word by word. 


Secondhand m 

Smote 


The Environmental Protection 


Ly\ “ 

Agency's report dedaring secondhand l 

smoke a d*s$-A carcinogen has raised " L,_CI *r C 
concerns among many people — 
smokers and nonsmokers alike. 

But serious questions remain 
as to the validity of the report. 

At Philip Morris, we believe 
the EPA disregarded established 
scientific methods to arrive at their 
conclusion. And we believe that 

£:—- secondhand smoke has not been proven t^ ^disease in non* 
smokers. 

Of course, you might expea a tobacco company to take this 
position. But, in fact, many authoritative sources have questioned 
the conclusion of the EPA report. 

To reach your own conclusion about secondhand smoke, you 
need to know not only what we have to say, but what others have 
said as well. 

To this end, we would like to send you some important 
information which has not been widely reported by the media. It 
should help you make up your own mind on this complex subject. 

(For more information about this issue, please turn this page.) 



rHtUT MORRIS 


We want you to know where we stand. 

I-.. ofaU tl US. studies the EPA used to arrive at its wnduston. not cite originally report* f 

I raca WWTW | jn [IV Pra || statistically swtiiiCHU £nk between secondhand smoke and lung oncer. 1 
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study, funded in part by the National Cancer Institute, reported 
no overall statistically significant increased risk of lung cancer 


Secondhand Smoke: 
Science and Political Science. 


Smokers should respect the fact that some non-smokers 
- simply do not want to be near secondhand smoke. But is sec¬ 
ondhand smoke actually harmful? 

When the U.S. Environmental Protection Agency (EPA) 
issued a report in 1993 declaring secondhand smoke to a^roup- 
A carcinogen, smokers and non-smokers alike were, quite 
understandably, concerned ■S-ews-alarmed. 

Smokers and non-smokers should know, however, that 
serious questions have been raised about the validity of that 
report, and not just by Philip Morris and others in the tobacco 
indus try. Wejj elieve secondhand smoke has not been scienticifi- 
callyJ proven to cause disease in non-smokers, anatne EPA has 
done the public a disservice with its report. Here’s why: 

\ It may surprise you to ieam that the EPA conducted no 
research of its own. Instead, it selectively reviewed and statisti¬ 
cally analyzed 30 studies done b^others^while ignoring other 
studies that did not support the Effc predetermined conclu¬ 
sion. In fact, of the 30 studies the EPA chose to review, 24 
showed no statistically significant relationship between environ- 
? mental'idbacco smoke ancU mV ^e tmc - er in non-smokers. The 
EPA also failed to take into account other important factors such 
as diet and environmental concerns. 

The EPAduIibuoIdy chose not to include in its report 
one of the largest studies ever conducted on the issue. That 


‘ among non-smoking spouses of smokers. In the end, even wii 
carefully selected studies, the EPA had to change the rules and 
disregard established scientific methods to reach its conclusion. 

. It also may surprise you to learn that the EPA report did 
not evaluate any studies on workplace smoking or smoking in 
social situations, despite what has been reported. 

Most people learned about the EPA report through the 
media, and had no reason to question the reporting on the sec¬ 
ondhand smoke issue. Some observers, however, looked a little 
more deeply into the issue. 

Forbes MediaCritic reported that "almost without excep¬ 
tion, the coverage has been one-sided, credulous and superficial. 
Even before the EPA released its report, journalists were quick to 
accept the claim that secondhand smoke kills. . ..In so doing, not 
only have they exaggerated what is known about the effects of 
(secondhand smoke), but they have missed an important story 
about the corruption of science by the political crusai 
smoking." (We have included reprints of-tw©K5tFer articles that 
report other perspectives on the secondhand smoke issue.) 

We have said there is a role for government in the debate 
over smoking, and that is to provide responsible information to 
add to information from other sources so adults can make 
informed decisions. The EPA has done the public a disservice by 
producing a report riddled with inconsistencies, inaccuracies 
and bad science. Philip Morris feels so strongly about this that 
we have joined other industry groups in a federal lawsuitjdeclare 
the EPA's repof?lull and void,f -fo 

We hope this additional information will help you make vp 
your own mind. * 
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The Other Side Of The Story , 

About Secondhand Smoke. 

Although it has not been widely reported, scientists, journalists^) ther 
observers haye-have^ra^ed serious questions about the EPA's use of 
science i^4 n < ^%^e ofsecondhand smoke. We hope the attached 
articles help you understand this issue better — especially how the EPA 
manipulated science to serve a political cause. 


» 
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